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SISSON-L Archives 

Archiver> SISSON > 2002-07 > 1026068438 

From: ScismGenie@,ao\.com 
Subject: [SISSON-L] Cindy Si~son- Tour De France 
Date: Sun, 7 Ju12002 15:00:38 EDT 

I n a message dated 7/7/2002 5 : 42 : 01 AM Paci fic Dayl i ght Ti me , 
MacAtacSS@aol . com writes : 

> Sou rce: RURALCARRI ERS-LC4roo tsv.;eb. com 
> Subj ect: [Ruralcarri ers ] C.ycling t eam ge ts millions in postal funds 
> 
> 
> 
> Despite few fans , p ract i ce" is part of do i ng business, some expe r ts say . 
> 
> By John Fr i tze Ind i anapo l is Sta~ 
> July 07 , 20'02 
> 

-~~ .. ··· .. ·· .. -~.,-·>-When·"'Lance .. Armstron9"'''!tlou~his·· bicycle .. ·in- Luxembourg··· .. today;-"pushing"------­
the 

1 of5 

> f irst pedals i n t hi s year ' s 2 , 050-mile Tour de France, h e sure l y wil l 
rouse 
> 
> the pride a n d pass ion o f America ' s cyc l ing fans. But it is his jersey 
> splashed front , bac k a nd sides with t he U.S. Postal Service 's logo 
that 
> has rai sed the att ention of governme nt watchdog group s and some 
taxpayers . 
> 
> 
> The Posta l Servi ce , which ~il l deliver 200 b i ll ion p i eces o f ma i l t h is 
> yea r , 
> spent an e stimated $2 5 milli on t o sponsor Armstrong ' s team at a time 
when t 

> he 
> agency has bled money, begged for ann ual bailouts a nd, t hi s past wee k, 
> raised 
> the price of a f irst - c l ass · stamp to 37 cents. 

&» > 
> worse , a number of groups complain, is t hat the Postal Se r vice carr i e s 
on 
> its 

12/3/20132:35 AM 



RootsWeb: SISSON-L [SISSON-L] Cindy Sisso,:- Tour De France http://archiver.rootswe!J.:.ancestry.com/thireadiSISSON/2002-07 11026 ... 

20f5 

> spend ing l arge l y out sid e df t h e publi c ' s view and, i n f act , h as r e fused 
to 
> c onfi rm h o w much was spent t o s pon sor t h e Tour de France effor t o r 
whether 
> the expense has t r a ns la t ed into a ny new business . 
> 
> "I thin k any organizatio n -.hat is hemorrhag i ng money s h o uld not spe nd 
it on 
> 
> fri v o l ous activit ies ," sa i d Da vid Williams , a po l i cy expe rt wi t h 
Ci t i zens 
> Against Gove rnment Waste in 'V'Ja s hington. "Ask peopl e at En ron and 
I'lo rldCom 
> if 
> t hey ' re going to s ponsor anything right now." 
> 
> The 22 7- year - old post offi~e pul l ed in $65 . 9 billion in re ve nue in 200 1 
bu t 
> 
> s pent $67 . 6 bill i on. Based ' on i~s revenue t wo years a go , t he agency 
wou ld 
> be 
> t he 11th- l argest c ompa ny in t he nat ion , were it pri vately he ld . 
> 
> Th o ugh i t s budge t is mo s t ly p a id fo r through postage , t a x p a yers wi l l 
spend 
> $7 6 . 6 mi l l ion on the agen~ th is ye ar . Par t o f t hat expe n se pays f or 
f ree 
> maili n gs such as overseas abs e nt ee ballots . Also, $29 millio n a y e ar 
c ov e r s 
> 
> the agency 's payme n ts on i ts nearly $13 bil lion in debt . 
> 
> Some , including Wil liams , argue that given its financi a l wo e s, the 
Postal 
> Service shou ld n o t spon s o r" a sport s team, especia l ly at s uch cost -­
more 
> per 
> yea r t han ~inute Ma i d Co . r ecent ly pa i d for t he naming right s to As t ros 
> Fi e ld 
> in Hou s ton. 
> 
> Others a r gue that the a gency must ma rke t its name to s tay compet itive , 
> e specially when riva l s FedEx, UPS and DHL Worldwide Express do the 
same . 
> 
> The Post al Service declin~to comment on its decisi on to sponso r the 
t eam, 
> 
> wheth e r b usiness had increas e d becau s e o f it or on e x a c t l y how much 
mone y 
> is 
> being s p ent . Postal Servic~ spoke s woman Mon ica Hand s aid the agenc y 
would 
> not 
> comment becaus e The S t ar had filed a r e l a t ed Freedom of Info r mation Act 
> r e quest fo r budget documents . 
> 
> Ci ndy Sisson coordi na t e s s ponsors hip s for Tailwind Sports , t he company 
tha t 
> 
> o wn s Arms trong's t eam . She sa i d the Postal Service get s a lot fo r its 
> money , 
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> incl uding mi l lions of spectators, 51 , 000 te l evi sion minutes and morale 
> boostin g for its empl oyees . 
> 
> "The Postal Service has gained a l ot of medi a exposure ," she sa i d . 
> 
> The sponsorship covers an es t imated 70 percen t of the team ' s cost a nd 
is 
> used 
> to help pay salaries for 45 employees , includi ng mechanics, doctors and 
> riders. 
> 
> At the local post office, :whe re officials were more forthcoming about 
the 

team ' s 
> prospects and the Postal Service ' s involvement. 
> 
> " I ' m s ure that anybody who works in a place for so long likes to see 
some 
> positi ve thi n gs h appeni n g ," said Tim Stubbeman , 43 , a cycl i ng 
enthusiast 
> who 
> r ode with Armstrong i n an annual lOO - mile race that raises awareness 
f or 
> ca ncer research . 
> 
> But Felecia Wi lliams, who had just bought 70 of t he new 37 - cent s t amps , 
was 
> 
> not amused. She paid $25 . 90 for the postage, or $2. 10 more than she 
would 
> have paid a week ago. 
> 
> " Didn ' t it just go up las-..year? " said Williams , 34 , re f erring to a 
1- cent 
> increase in J anu a r y 2001 . " If this is the reason why t h e cos t is going 
up , 
> and we don 't have anything to do with the Tou~ de France , then I oppose 
> that. " 
> 
> Armstrong , a th r ee - t ime Tour de France champion , j oined t h e t e am in 
1998 
> aft e r recover i ng from t esticular cancer . 
> 
> The cost of the sponsorship apparently does not include mone y for 
direct 
> advertisement, and f ew additiona l fu nds have been earmarked for t hat 
> purpose , 
> leaving some to wonde r why: the Po s tal Service would pay so much to 
sponsor 
> a 
> t eam but so l itt l e to t el l anyone about it . 
> 
> " If you ' re goi ng to s?end ~he money to buy the right s to these things , 
> t here ' s almost an au t omatic knowledge that you 're going to spend more 
money 
> 
> to promote it ,ll said J im Andrews , edi torial di r ector of the IEG 
Sponsorship 
> 
> Report. "Jus t having your name on the team is not enough to generate 
any 
> kind 
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> of return." 
> 
> Others question the agency's tight-lips policy on finances. 
> 
> I'One would think they have an obligation to make more of their business 
> public, especially such things as how much they're spending on 
promotion," 
> said Larry Noble of the Center for Responsive Politics. 
> 
> The Postal Service began its To~r de France sponsorship in 1997 with a 
> three-year contract worth '$3 million. The announcement came less than 
four 
> years after the agency spent $122 million sponsoring the 1992 Olympic 
Games 
> 
> 2 move criticized by some in Congress. 
> 
> In 2001, the agency signed a new, $25 million Tour de France contract 
that 
> lasts through 2004. 
> ~ 
> Through its sponsorship, experts said, the Postal Service hopes to 
remain 
> competitive in the overseas market. Lawmakers made the agency 
> self~sustaining 
> in 1971, asking it to act more like an independent business. But that 
> approach can conflict with" the unprofitable task of delivering mail to 
> remote 
> locations. 
> 
> Besides first~class mail, the Postal Service offers two- to three-day 
and 
> next-day delivery domestically. It also offers a number of air-mail 
> overseas 
> services. 
> 
> "They have no choice but to act like a competitive firm," said Phil 
Powell, 
> a 
> business economics professor at the Kelley School of Business at 
Indiana ' ....... -
> University. "Advertising is a natural part of competing as a business." 
> 
> Sisson, with the Tour de France team, agreed: "We're hoping they sign 
up 
> again." 
> 
> 
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